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Was fascinated by sophisticated fashionable with Ascot
Thailand Kensuke Miyahara has launched an unusual specialty
brand FLICS in the country in 2010. Then, change the brand
name to the Et Stol incorporating the direction to continue to
adopt the sensibility of women creators precisely because men
supplies. Ascot Thailand was transformed into a specialty store
of neck fashion in general to the main item.
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Et Stol representative. Tokyo learn professional makeup Metropolitan
activities as makeup artist and lecturer of freelance in Fukuoka. Participate in

FLICS to be a predecessor of Et Stol in 2012, Appointed representative changed
its trade name from 2016.
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Qur feature is certainly eyve and sense of fabric
to choose to be a material, and is located in all
handmade of technology to finish one by one
Japan domestic production. Familiar even that
can easily wear in those who do not by adding a
twist to fold and hook has become a feature not

found in other brands. (Design registration in
2010)

Formal scene, such as a wedding, of course, we
have to line up the products at the center of the
easy-to-use ascot tie even casual scene in the
design with a play that uses a cloth of antigue.



